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Oakland Makes Official 


Entered as geoens gan matter Aug. 27, 1925. Woot 
Office, N. 


¥., N » Under Act of March 8, 1879 


Announcement of Change 


Of Name e to Pontiac Motors 


Change in Name Was Actually M Made April 1, but No 


Public Announce 


ment Was Given 


Out at That Time 


Pontiac, June 27.—The name of the Oakland Motor Car 
Company has passed into demise. 
automobile of that name, the Pontiac plant has adopted a 
new official name, it has been learned here. 
company is now the Pontiac Motor Company, division of 


General Motors, replacing the 
_ Although the change was made 
April 1, no public announcement of 
the fact has ever been made. Sta- 
tionery of the company has been | 
changed, telephone operators at the 
Plant now answer with “Pontiac | 
Motor” instead of “Oakland Motor” | 
and a new sign adorns the admin- 
istration building, bearing the Pon- 
tiac insignia. 
The change follows discontinu- 
ance of the Oakland automobile last | 
fall and the manufacture of a Pon- | 
tiac V-8 in its place, in addition to 
the Pontiac 6, which first appeared 
in 1926. The Oakland Motor Car | 
Company was | organized in 1906. 


FRANKLIN BEGINS 
SHIPMENTS OF NEW 
12-CYLINDER SEDAN 


Syracuse, N, Y., June 27.—First 
shipments of the new Franklin 
seven passenger . supercharged 
twelve-cylinder sedan are being 
made from the factory. This model 
is distinguished by its pleasing pro- 
portions, while having the generous 
epee space and impressiveness 

f a large car. 

Dimensions of the rear compart- 
ment provide for roominess, both 
&s to width of rear seat and size 
and placement of the auxiliary | 
seats. 

Exterior proportions are carefully 
preserved by the relationship of the 
body length with respect to the posi- 
tion of the rear wheels. This pro- 
vision avoids noticeable body over- 
hang, even though additional space 
is incorporated in the seating plan. 

The list price of the new sedan 
is $3,985 f. o. b. factory. 


WILLYS CHICAGO 
DEALERS GREET 
NEW LINE OF CARS 


Chicago, June 27.—About 400 
Willys-Overland dealers and their 
Salesmen will celebrate the arrival | 
of the new Willys line here tonight 
at the Knickerbocker Hotel. All 
models will be on display, and, fol- 
lowing a previewing, the sales forces 
will attend a dinner, at which John 
N. Willys, founder of the company 
and chairman of its board, will be 
guest of honor. 

In addition to Mr. Willys, who re- 
cently resigned as United States am- 
bassador to Poland, President L. A. 
Miller of the Willys-Overland Com- 
pany, will address the gathering. 

The talk by Mr. Willys will be the 
first he has delivered in his present 
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A. D. N. Letter Contest Rules Broadened—See Page 4 
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Oakland Motor Car Company. 


SUGGESTS CHANGING 
GASOLINE TO TAXOLINE | 





Chicago, June 27.—A sugges- 
tion that the word taxoline be 
used to replace gasoline is being 
urged by officials of the Standard 
Oil Company for consideration of 
the oil industry. In coining the 
new word, which they declare to 
be quite expressive, they are seri- 
ously carrying to the public a 
campaign showing that only 60 
per cent. of the price being paid 
for gasoline at present is for the 
product itself, the other 40 per 
cent. being the exorbitant tax 
toll. 

Standard Oil officials main- 
tain that gasoline is now the 
most heavily taxed commodity in 
general use. Attendants at their 
stations have been instructed to 
tell customers, when accepting 
payment on sales, exactly how 
much they have paid for tax and 
how much for gasoline. Further- 
more, placards are to be dis- 


played at the company’s stations 
showing in detail the amount for 
both the new Federal and the 
State taxes. 





MIDWEST NEW AND 
USED CAR SALES 
INCREASE IN MAY 


Chicago, June 27.—Retail sales of 
new cars in the Middle West re- 
versed the usual trend by showing 
an increase in May over April, ac- 
cording to a survey just issued by 
the Federal Reserve Bank of Chi- 
cago on the sales and inventory 
situation. 

Analysis of the report discloses 
that although the gain in May over 
April was 4 per cent. in number of 
cars sold, their value was 4.3 per 
cent. less, indicating a special up- 
turn in sales of low priced cars, as 
compared with those in other price 
brackets. 

Commenting on its survey, the 
Federal Reserve Bank observes that 
“Recession recorded in wholesale 
distribution of automobiles during 
May in the Middle West was sea- 
sonal in nature, while the continued 
increase in the number of sales at 
retail was contrary to the trend 
for the month. 

“Used car sales likewise expanded 
further in May. Distribution of 
both new and used cars remained 
small, however, as compared with 
a year ago. Decline of 7 per cent. 
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CARR MADE HEAD AT 
CHEVROLET DEALER 





———— EE _ mi 


Cc. C. CARR 


Detroit, June 27.—Appointment of 
Cc. C. Carr as head of the Dealer 
Accounting Department of the 


Chevrolet Motor Company was an- 
nounced Saturday by H. J. Klingler, 
vice-president and general sales 
manager. Carr for the past year 
and a half was assistant manager 
of this department. 

He succeeds J. E. Johnscn, who 
has returned to the field as man- 
ager of Chevrolet’s Baltimore zone, 
replacing J. F. Murphy. Murphy 
now holds the Los Angeles zone, 
succeeding P. F. Minnock, who is on 
indefinite leave due to illness. 

Carr’s appointment follows after 
four years in the Chevrolet organ- 
ization ranging from city sales man- 
ager at Cleveland to various zone 
accounting assignments. Prior to 
his Chevrolet connections he spent 
five years in the industry as retail 
salesman, dealer, and in other 
capacities. 


as assistant dealer accountant. 


MILWAUKEE FORD PLANT 


INCREASES V-8 OUTPUT |tiea by sterling officials who an- | 





Milwaukee, Wis., 
July schedule for 


June 


els from 40 to 66 units. 
duction of the “fours” 
from 58 daily to 30. 


The pro- 


Simons, general manager. 


The July schedule also calls for} jing in 


the construction of more bodies and 
commercial items than heretofore in 
production. 


ACCOUNTING DEPT. 


.| states, one of them being the District of Columbia, for May, 








A. W. Famular will serve | rent rumors that the Sterling Motor 


27.—The | completed for the acquisition of the 
the Milwaukee! motor truck division 
Ford plant for an increase in the| France-Republic Sales Corporation 
production of the new V-eight mod-|of Alma, Michigan. 


will drop} vealed, but the deal has been defi- | 
The present|nitely approved by both boards, and 
pay roll of 900 men will remain/| wil] become effective 
about the same, according to W. E.|/It is understood net current assets 


The Milwaukee situa-|perg, president of Sterling, he said, 
tion is not national since production; poth lines will be continued. La- 
of the “fours” in other Ford plants | prance-Republic, like ourselves, are 


Car Sales in May for 43 States 
Running Ahead of ' April Mark 





5 Cents. $12 Per Year. 


| Trucks Also Show Gain for Period for Period of 6. 09%; Passen- 
ger Car Gain Is Put at 8.86% 


Above 


Detroit, June 27.—Passe 


1932, show a total of 101,073 
& Company of this city. 
This territory represents 


April 


nger car sales in forty-three 
units, according to R. L. Polk 


83.35 per cent. of the entire 


country and this May total to date compares with 97,436 


units sold in the same states i 


n April this year, an increase 


of 8.86 per cent. and with 206,458 sales in May, 1931, a de- 





| 


PREDICTS MID-SUMMER 
AUTOMOBILE UPTURN 


Pontiac, June 27. — A decided 
revival in August and mid-winter 
in the automobile industry was 
prophesied here in a speech be- 
fore the Pontiac Rotary Club, 
June 23, by D. R. Wilson, presi- 
dent of the Wilson Foundry and 
Machine Company, manufac- 
turers of Willys-Overland motors. 
Mr. Wilson has just returned 
from a banquet in Toledo ten- 
dered John N. Willys on his re- 
sumption of the reins of the 
Willys company. 

June production at the Wilson 
plant exceeded that of June a 
year ago, Mr. Wilson said. The 
enthusiasm displayed at the 
Toledo dinner is an indication of 
a trend that should bring opti- 
mism to this community, he de- 
clared. 

The part small factories play in 
Pontiac’s welfare was touched 
upon by the speaker, who pointed 
out that pay rolls from the smaller 
industries in the city now reach 
$700,000 a month. 


STERLING BUYS | 
TRUCK DIVISION OF 
AMERICAN LA FRANCE. 


Wis., June 27.—Cur- 





| 


| 





Milwaukee, 


Truck Company were going to ac- 
quire another prominent truck man- | 
ufacturing concern have been veri- 


nounce that negotiations have been 


of the La- 


Financial details have not re- 


immediately. 


free of liabilities, acquired by Ster- 
the transaction exceeds 
$1,000,000. 

In an interview with E. M. Stern- 





in the country will continue on pres- | one of the oldest concerns in the in- 


ent schedule. 


The increase in V-eight produc-| for 


dustry and enjoy a fine reputation 
building high quality motor 


tion plus the increase in commercial | trucks of light and medium capaci- 
production here offsets the falling ties, while we have for years spec- 


off in production of the “fours,” Mr. 
Simons stated. 
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' 15,250. 
| Per cent. over the 14,374 truck units 


crease of 48.62 per cent. 


Truck sales in 43 states totaled 
This is an increase of 6.09 


'sold in the same territory in April 
jthis year and a decrease of 45. 01 
| per cent. from the figure for May, 
/ 1931, which was 27,732 units. 

R. L. Polk & Co., on the basis of 


these figures estimate May, 1932, 
| sales at 131,000 passenger car u- 


‘ts 
and about 18,000 commercial ve- 


| hicles. 


BRAKE LINING MAKERS’ 
_ ASSOCIATION VOTES TO 
ABSORB EXCISE TAX 


New York, June 27.—W. J. Parker, 
commissioner for the Asbestos Brake 
Lining Association, 7 East 44th St., 
New York city, announces that this 


| association, an organization repre- 
| senting the country’s leading manu- 
|facturers of friction materials, has 
|voted to revise brake lining and 
| clutch facing lists slightly upward. 


It is felt that this step is war- 


| ranted at this time in view of exist- 


ing conditions; that it will help sta- 
bilize the industry, ‘ 

Careful study of the Revenue Act 
of 1932 since it became effective has 
disclosed innumerable difficulties in 
| the way of passing to the consumer, 
through the wholesaler and dealer, 
the manufacturers’ excise tax on 
automotive parts and accessories. 
In order to avoid these difficulties, 
including the considerable amount 
of clerical work involved, the as- 
bestos brake lining manufacturers, 
through their association, the 
Asbestos Brake Lining Association, 
have decided to absorb these excise 
taxes themselves, commencing July 
1, 1932. 


HUDSON DEALERS © 
GATHER TO SEE NEW 
SMALL CAR AT PLANT 


Detroit, June 27.—Hudson dis- 
tributors from all parts of the coun- 
try are in this city today for a meet- 
ing at the factory. While the meet- 
ing has been called for discussion 
of business possibilities for the re- 
mainder of the year, it is under- 
stood that the distributors will be 
given definite information regarding 
a new product of Hudson-Essex that 
has been rumored for some weeks, 

It is further understood that this 
new product is to take the form of 
an entirely new small car, designed 
expressly to meet present economic 
conditions. 
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I am very much impressed with the opportunity 
for profit with the Marmon line this year—it is 


possible for a dealer to make money operating on 


a common-sense, economical basis in accord with 


the times.” Thus spoke a well-known automo- 


bile distributor who recently joined Marmon. 


MARM ON 


PSALES DEPARTMENT 


NATIONAL MAGAZINE 
ADVERTISING CHECKED 
FOR ACTUAL RESULTS 


The vital question, “Is my ad 
getting results?” is being answered 
more completely than has ever be- 
fore been possible, through a survey 


currently conducted under the spon- 
sorship of Liberty. 

Packard, Pontiac, Chevrolet and 
Goodyear are among the automotive 
advertisers whose copy has rated 
high in the first few weeks of this 
survey. 

Each week a field crew of Percival 
White, Inc., research organization, 
discovers which advertisements in 
Liberty, Collier’s and Saturday Eve- 
ning Post are actually noticed and 
read by those into whose homes 


these magazines come. A card is| 


kept showing the “reader attention” 
rating of every advertiser using 
quarter-page space or larger. These 
cards are available on request. 

More than 150 requests for the 
rating cards were received during 
the first week of the survey, Liberty 
executives state. 

The actual method of checking 
reader interest is that originally 
used by Dr. George Gallup, formerly 
professor of advertising at North- 
western University and now with 
the advertising agency of Young & 
Rubicam. Each interview consists 
simply of going through the maga- 
zine with the person being ques- 
tioned and asking of each article, 
story or advertisement: “Did you 
notice this? Did you read it?” 

Guesswork and opinion are largely 
eliminated in this way, research au- 
thorities claim. 

Each week an announcement will 
appear, acording to Carroll Rhein- 
strom, vice-president of Liberty, in 
Automotive Daily News, Printers’ 
Ink, Advertising Age and Drug 
Trade News, reproducing the “best 
read ads of the week.” In addition, 
an average for all page ads in each 
magazine is kept. 

The surveys now conducted are 
sequels to those made by Dr. Gallup 
last summer. These were originally 
conceived of to help the _ editors 
learn what “readers” actually do 
read. Several changes in Liberty 
features were made as a result of 
data obtained in the Gallup surveys, 

Because of the information these 
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A delightful, economical 
vacation... 


This summer take a Great 
Lakes Cruise. 
Long days of 
sailing thru 
regionsrich 
in beauty. 
Zestful meals. 
Restful deck 
lounging. 
*Sports and 
dancing gal- 
ore. You meet 






new friends, BUFF. 
sce new lands, Cmicane ® 
sail home | #né Retepe 50 





satisfied that 
you've had 
the best vaca- 
fion in years. 


GREAT LAKES TRANSIT CORPORATION 
Frequent Sailings To and From 
Buffalo Otaon Falls), Cleveland, Detroit, Mackinac 
Ieland, Sault Ste. Marie, Houghton, Duluth, 
Chicago, Milwaukee 


{Sa MEALS AND BERTH 
stors ar®; » TIONEST, 


ALL PRIN 
FREQUENT earnings 






For full information apply any 
Tourist or Railroad Agent 
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INDIANAPOLIS, IND. 


checks interest 


weekly of reader 
make available, they have been 
hailed by advertising men as a 


prominent contribution to more ef- 
fective advertising. 


ROCKNE MAY SALES 
SHOW GOOD GAINS 


Detroit, Mich., June 27.—A gain 
of 25.4 per cent. in Rockne registra- 
tions in the first thirty-four states 
for May over April was announced 
today by F. L. Wiethoff, sales man- 
ager of Rockne Motors Corporation. 

“In the first twenty-one states in 
which detailed registration figures 
are available,” Mr. Wiethoff said, 
“Rockne is in from seventh to tenth 
place in twelve of them. Seven of 
the states show Rockne in seventh 
place, two in eighth place, two in 
ninth and one in tenth place. 

“Rockne orders and shipments for 
the month of June to date,” Mr. 
Wiethoff said, “are ahead of orders 
and shipments for the same period 
in May, with every indication that 
June will exceed May in orders, 
shipments and deliveries by dealers 
to customers. 

“In addition to the state registra- 
tion standing,” he added, “Rockne 
registrations rank first and second 
in a number of points, and third, 
fourth, fifth and sixth in many 
cities and states. There has been 
no indication of a let-up in the 
contiued increase in Rockne sales to 
retail customers.” 


FINANCIAL NEWS 


Toledo, O., June 27.—The Moto- 
Meter Gauge and Equipment Com- 
pany for the quarter ended March 
31, 1932, shows net sales of $446,462, 
compared with $542,745 in the cor- 
responding quarter a year ago and 
net loss for the period of $108,453, 
compared with a net loss of $113,213 
in the first quarter of 1931. 

Current assets as of March 31, 
1932, amounted to $837,439 and total 
assets amounted to $3,011,940. 


Indianapolis, Ind., June 27.— 
May shipments of L. G. S. free 
wheeling unit springs totaled 64,912, 
as compared with 53,897 for the 
month of April and 3,520 for May, 
1931, W. C. Starkey, president of the 
L. G. S. Devices Corporation, divi- 
sion of Cord Corporation, announced 
today. 

Shipments during the first six 
months of the 1932 fiscal year ended 
May 31 totaled 301,277 units, which 
compares with 25,037 for the first 
six months of 1931 and 97,189 for 
” entire fiscal year, Mr. Starkey 
said. 





Cleveland, O., June 27.—An in- 
crease of four points to 20 per cent. 
of the capacity in Pittsburgh steel 
production has prevented a further 
decline in the country-wide steel 
making rate of 17 per cent., accord- 
ing to the magazine Steel. “The im- 
provement at Pittsburgh, part of 
which will be surrendered this week, 
offset slight reductions in the Chi- 
cago, eastern Pennsylvania, Youngs- 
town and Buffalo districts,” the re- 
view says. “A three-point rise at 
Buffalo this week may continue the 
17 per cent, rate into the fourth 
consecutive week, but a general 
shrinkage in bookings last week 
makes the task difficult.” 





New York, June 27.—According to 
figures collected by the American 
Petroleum Institute, Pacific Coast 
office, the total production of crude 


AUTOMOTIVE DAILY NEWS, TUESDAY, JUNE 28, 1932 


STERLING BUYS 
TRUCK DIVISION OF 


(Continued from Page 1) 


ialized in the building of quality 
heavy duty trucks, 
The La France-Republic line will 


supplement our regular line, giving | 


us more complete coverage of the 
markets than we have had in the 
past, Our sales activities have been 
concentrated through a group of 
factory owned branches located in 
metropolitan cities, while La France- 
Republic maintain a_ substantial 
dealer organization throughout the 


bination will constitute a substan- 


tial sales and service organization | 


for both lines.” 
Speaking of Sterling’s position, 
Mr. Sternberg statea that 


ling has nevertheless maintained its 
position in the industry and is pre- 


pared to take full advantage of im-| 


proved conditions which will come 
shortly with the release of many 
substantial contsruction projects. 


MAY SALES UP 
IN MIDWEST AREA 


(Continued from Page 1) 


between April 30 and the end of 
May in stocks of new cars kept 
|}them at a level 35 per cent. below 
last year; the number of used cars 
on hand also fell off moderately in 
May.” 

More cars were purchased for 
cash, states the review, which adds 


during the month in the proportion 
‘of cars bought on the deferred 
payment plan, the ratio to total re- 
tail sales of dealers reporting the 
litem being 48 per cent., as against 
50 per cent. a month previous, while 
in May, 1931, the ratio was 53 per 
cent.” 

Used car sales jncreased 3.8 per 
cent. in May over April, while the 
number of salable used cars on 
hand declined 12 per cent. 


FEDERAL COURT UPHOLDS 
IOWA TRUCK TAX LAW 


Des Moines, Ia., June 27.—Consti- 
tutionality of the Iowa motor carrier 
laws was upheld in a decision just 
rendered by Federal Judge Charles 
A. Dewey. The test suit was brought 
by William C. Grolbert of Akron, O., 
who asked an injunction restraining 
the state from selling and collecting 
license fees on interstate trucks. 

The opinion, in which Judge Wil- 
liam S. Kenyon of the United States 
Circuit Court of Appeals and Fed- 
eral Judge Gunnar Nordy gf Minne- 
sota concurred, held that the Grol- 
wert Trunk Line, operating in 18 
states, was not a private contract 
carrier but a public or common car- 
rier. Advertisements for interstate 
business and data or rates, terminal 
facilities and offices in various cities 
were cited to uphold the common 
carrier classification. 

It also was ruled that the state 
has power to require bond from a 
common carrier and that the state 
can legally tax carriers on the basis 
of truck capacity and mileage as 
compensation for use of the state 
highways. 








ARMSTRONG CO. TO 
ABSORB TIRE TAX 


West Haven, Conn., June 27,.— 
The new Federal excise tax of 2% 
cents a pound on tires and 4 cents 
a pound on tubes will be absorbed 
by the Armstrong Rubber Company, 
according to James A. Walsh, presi- 
dent. The company does not plan 
to pass the levy on to the consumer 
for some time at least, he said. 

The Armstrong company has been 
operating night and day continu- 
ously for the past four weeks, ac- 
cording to Mr. Walsh, and 100 ad- 
ditional hands have been added to 
thé pay roll. The increase in pro- 
duction has made it possible for 
the tax to be absorbed, he explained. 


oil in California for May amounted 
to 15,575,741 barrels, an average of 
502,245 barrels a day. This is a de- 
crease of 15,038 barrels a day under 
April production. 


AMERICAN LA FRANCE 


United States and abroad. The com- | 


while | 
sales are lower than last year. Ster- | 


that “A small reduction was shown | 
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Chris Sinsabaugh—Detroit Editor 


; E became a marked man, when in one year at the be- 

ginning of his business career, he sold at retail more 
|} automobiles than any other salesman in the country,” is a 
sentence I read in a story telling of the elevation to a direc- 
torship in the National Automobile Chamber of Commerce 
|of Byron Foy, president of De Sota. 

Naturally, I started to dig for facts, for the successful 
climb of Byron Foy from an automobile salesman to head 
of one of the most progressive automobile concerns in the 
industry always has intrigued me. Few can match the 
climber up the ladder. 





oe a 
AS TO THE POINT in question, I find Foy’s record- 
| breaking sales feat was accomplished in his Ford era. A kid 
of 22 or 23, he started as a Ford salesman at Dallas, Texas. 
Keen as a butcher’s knife, the kid discovered the wholesale 
possibilities of his job. Where others were selling a car at 
a time, Foy went after fleet business, probably one of the 
first to realize what could be accomplished in that direction. 
| He cleaned up and sold so many cars that year that Norval 
Hawkins, then Ford’s dynamic sales manager, yanked him 
here to Detroit, gave him an intensive schooling, and Foy 
joined the major league. Since then he hasn’t been stopped. 
* * 

OUR OWN HARRY EPPLEMAN, handling circulation 
| in this neck of the woods, came back from a trip through the 
| state with the information that he had discovered several 
concerns which are actually doing unusually well. One of 
the companies was enthusing a bit and Eppleman suggested 
that the column might comment on it. 

“Not on your life,” was the reply. 
| ging we would be asked to cut our prices. 
anything.” 





“If we started brag- 
We’re not saying 


ok of + 

ALSO OFFICE GOSSIP, having to do with a similarity 
of telephone numbers but having nothing to do with the auto- 
mobile business. 

Butterfingers dialing for the Humane Society stumble 
on Trinity 2-3500 at least two or three times a week. Just 
now the same mistake was made but we played a joke on 
Ray Ostell of Liberty. We put him on the line and a feminine 
voice asked him: “Can you give me any suggestion on how 


to feed a white poodle?” 
ok * * 


THE PASSING OF ALEXANDER WINTON recalls 
the unusual fact that in the twenty-six years the Winton 
Motor Carriage Company of Cleveland manufactured auto- 
mobiles it was operated by the same executives—Alexander 
Winton, president; Thomas Henderson, vice-president, and 
George H. Brown, secretary and treasurer. 

* 


I'VE BEEN FAVORED with an advanced peek at an 
extraordinary Goodyear advertisement that will appear soon 
over the signature of President Paul Litchfield in which the 
theme song is “Time to Think Something Beside Price.” 

President Litchfield argues that price cutting can be 
abused to the point of diminishing returns and may even 
damage the very people it seems to serve. And he thinks 
that “when price-drops become the expected thing, news of a 
lower price inspire fear of further cuts instead of confidence 
and eagerness to buy.” “SS 

Goodyear finds, he says, that its all-weather type is its 
best seller and the all-weather is not its lowest priced tire 
either; not even its next lowest price, which leads President 
Litchfield to believe that price is not the only nor indeed the 
paramount factor in getting and holding business, even in 
these difficult days. 4 . : 


CERTAIN MEMBERS of my public indignantly tell me 
I have made another bull; they would. So I hasten to advise 
that it is Bill not Bob McDonald who qualifies as a member 
of the Paul Pry Association as automobile editor of the De- 


troit Free Press. 


J. H. WOODHOUSE JOINS 
HAWLEY-JONES CORP. 


Corning, N. Y., June 26.—Hawley- 
Jones Corporation announces James 








as a member of their planning and 
estimating department, being head 
of the latter for the last five years 
of this period. He recently re- 
signed as superintendent of the 
Ryerson-Haynes Company, Jackson, 


H. Woodhouse as a member of its | Mich. 
engineering department. Wood- The Hawley-Jones Corporation 
house was with the Willys-Morrow|manufactures the ‘“Hawley-Free 


Corporation, Elmira, for ten years | Floating Brake.” 












Retail Salesmen 
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This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. It wants you to pass on 
your own experiences, successes, failures to help your brother salesmen. 
Send in your story in the form of a letter, or even a postal card, and 
let us get it ready for :ublication. Your achievement or your mistake 
may help another saicsman to make sales or avoid errors that cost 
you commissions, 

Dealers read this page. Give us the benefit of your reactions on 
these problems that affect the work of your salesmen, the men on the 
firing line, the men wiuo bring home the bacon or don't, 


DON'T BE AN ASSUMER 


By JAMES A. POST, 
Sales Manager The American Auto Appraisal 
From many contacts with automobile salesmen, it seems 
to me that the old accusation of being an order-taker is still 
rather an accurate description of many of them, in so far as 
their sales presentations go. Far too many salesmen assume 
that their prospects know as much about the car they are 
handiing as they themselves do. There has been a word 
coined for this type of salesman whose informative sales talk 





does not go much beyond “a mighty fine car” ; the descriptive | 


is ““Assumer.” He assumes that his customers know all about 
the car; he assumes that they think as highly of it as he 
does; he assumes that he is going to take an order without 
working for It. |man’s knowledge of the merchan- 
In some other lines of salesman- | gise he is selling, by his belief in It 
ship we find the assumer very much / and his ability to get it across to 
conspicuous by his absence. Let us| the prospective customer. 
take a real estate salesman, for in- | nineienenmnne 
stance, who is showing a house or, 
a bungalow to a prospective cus- | 
tomer. He starts with the edter, | 


calls attention to the stationary 
washtubs, the heating plant, the 
coal cellar, the fruit cupboard and 
the foundation. He covers the 
basement in its entirety; he leaves 
nothing to be assumed. Next he 
goes through the kitchen, calls at- 
tention to the sink, the neat up-to- 
the-minuteness of the fixtures, the 
light and airy room. Then he moves 
on to the pantry, pointing out the 
large amount of shelf space. Then 
the bathroom, where he shows the 
prospect the combination shower 
and tub bath, the tile flooring and 
even the clear view mirror in the 
medicine cabinet. He takes the 
prospect into the bedrooms, show- 
ing the large closets and calling 
particular attention to the view up 
and down the street. This sales- 
man leaves nothing to the imagi- 
nation of the prospect; he is not 
an assumer; he talks to the pros- 
pect as if he never had seen a 
house or a bungalow before in his 
life. 

That is the basis on which the 
automobile salesman should build 
his talk; as though the prospect 
never had seen an automobile be- 
fore. If the prospect knows noth- 
ing about a car he will welcome 
the information. If he fancies 
himself as an expert he will relish 
the chance to discussion. 

How many automobile salesmen 
can answer any question pertain- 
ing to the cars they are selling? 
How many can tell how many 
plates there are in the battery, the 
overall length of the vehicle, what 
is the horse power or piston dis- 
placement? 

Who cares how many plates there 
may be in the battery, you may ask. 
Who gives a whoop if it is eleven or 
thirteen or fifty; who gives a rap 
regarding the overall length of the 
car, whether it is 12114 inches or 
1243/4? 

Just this, Mr. Assumer, being able 
to answer every question regarding 
the car you are selling, you have 
lai¢ the foundation of confidence. 
The prospect will probably think to 
himself, after he has asked some 
question and got an instant and in- 
telligent answer: “This salesman 
certainly knows what he is talking 
about, and he knows the automobile 
he is selling.” Unconsciously, per 





competitor. 


freight costs. 


haps, this creates the impression 
in the prospect’s mind that a sales- 
man who knows his car so thor- 
oughly and is so firmly sold on it 
himself, is a good fellow to do busi- 
ness with and has a good car to 
buy. 

Every salesman should semember 
that he must create confidence be- 
fore he gets the name of the pros- 
pect on the dotted line. Success in 
creating confidence in the pros- 
pect will be measured by the sales- 


the Bantam 












The Bantam is first in economy! 


The Bantam is first in lightness! 


The Bantam is first in used-car value! 
rarities in the used-car lots, and therefore bring high prices. 








WILLYS CHICAGO 
DEALERS GREET 


NEW LINE OF CARS 


(Continued from Page 1) 


capacity before a group of the com- 

|pany’s distributors, dealers and 
| salesmen. 
and future policies of the company 
to be carried out under his direc- 
tion. He is also expected to discuss 
the general business outlook and the 
solution of present national and 
world problems from the viewpoint 
of an automobile leader. 

P. C. Gartley, Willys-Overland dis- 
tributor in the Chicago territory, is 
|to be the host at the dinner and 
will introduce the speakers. A gen- 
eral inspirational talk will be de- 
livered by Dr. Alexander Karr, 
j}founder of the American Commun- 
ity Association 


FISHER BODY PLANT 


June 27. 
plant, 


Pontiac, 


Company manufacturing 


bodies for Pontiac, closed June 22! 


bom July 6, all departments being 
| affected. The Pontiac plant has 
|slackened production accordingly 
| also. 


000 miles ona set of tires. 


etc. 


The Bantam is first in profit possibilities! Let us tell you 
the facts about a distributor who has sold 300 Austins at retail 
since March 15th, 1932. 


The Bantam is first in freight savings! There are as many 
as 8 Austins to the carload. This fact means real savings in 


Austins 


The Bantam is first in developing new units! Ask us for 
full details regarding the new type Austin delivery units, one 
of which ts shown at the right. 


The Bantam is first in keeping taxes low—The Austin 
combination of low first cost, low weight and low operating 
cost cannot fail to result in a low tax cost, too. 


Write today for information regard- 


Austin franchise 


AMERICAN AUSTIN CAR CO., Inc. 
BUTLER, PA. 





TO OPEN JULY 6) 


-Fisher Body | 


HE WON'T 


This Is Your Page 





TAKE ‘NO’ 


We once heard a man acknowledged to be among the 
master salesmen of this country, which likes to think that it 


produces many such, give the secret of his success. 


It was 


after dinner, and this gentleman was mellow and smiling, but 


| we have an idea he just about 


He will outline the plans| Salesmanship into a brief phrase. 


|‘No’ for an answer.” 

What made us think of this is a 
|story in the current issue of the 
| Buick Salesmaa@ relating to the ex- 
periences of a man who seems to 
have this basic idea 

So far as Hank Colt of Dallas is 
concerned, business has already 
turned the corner and started up 
the hill. 

People kept telling Hank about 
the depression, and he took a look 
at the word. Incidentally, he is a 
|} salesman for the Morris Buick Com- 
{pany of Dallas and is interested in 
the buying public's state of mind. 

The word had just ten letters. If, 
Hank reasoned, the word “Sold” 
could be substituted for each of the 
ten letters, the word would be ob- 
literated and there would be just 
so many more shekels in the bank 

So Hank went out and sold ten 
new Buicks, and that was the end 
of depression, so far as Hank was 
| concerned. 





This was in April. When the | order.” 


The Bantam is first in inexpensiveness! The first cost of Austins to the 
dealer is amazingly low—B8 fast selling cars for less than $2,300 F. O. B. 
The Bantam is first in improvements! Features that help sell Austins are 


aluminum crank case, ball bearing crank shaft, bronze valve tappet guides, 
force feed lubrication, 


Sprung and unsprung, the Austin ts 
lighter. Its weight is 1030 to 1170 lbs. It is less than half that of nearest 


are great 


boiled down the recipe of good 
He said: “I just don’t take 





sales records were published, men 
began to ask Colt how he did it. He 
said it was the result of systematic 
planning and plugging, explaining 
his methods as follows: 

“The first thing I do is to go over 
my prospects and select those that 
can be closed in thirty days. In 
| this way I can determine whether I 
have enough live material for the 
month. Constant prospect develop- 
ment must be carried on. In add® 
tion to forty phone calls per day, I 
drop into garages, parking lots and 
filling stations 

“IT just don’t take no for an an- 
swer. I try to get the prospect be- 
hind the wheel and take him over 
a pre-planned demonstration route, 


| selling him on the car’s features 
|while he is actually experiencing 
them. Regarding appraisals, I pre- 


sent our offer without any apology, 
keeping the new ear foremost at 
this stage and pushing hard for an 





— —_—_——. 





Nine “FIRSTS” ror roe Banram! 


Dont overlook 
Austin franchise... . 


An Austin can challenge any other 
American car to match its economies—such as 40 miles to the gallon of 
gasoline, 20,000 to 40, 













(Above) Front View and (at left) 
rear view of the new Austin deliv- 
ery unit, which contains 44 cubic feet 
of easily accessible storage space. 
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Oil Industry Revives 


TRANGELY enough at this nethermost point of the 
perennial depression, the oil industry, which has been 
one of the hardest hit, begins to show signs of moderate 
improvement. Judge Amos L. Beaty, president of the Ameri- 
can Petroleum Institute, believes that the industry has 
turned the corner, but feels that the position will be made 
absolutely sure. by a further decrease of eight or ten per 
cent. in crude oil production. 

The woes that the oil industry has gone through during 
these last few years are a living example of the dangers of 
chaotic competition within industries which our enlightened 
anti-trust laws impose. The whole trouble with this business 
has been overproduction induced by Federal edict that there 
shall be no control over matters of this kind. 

Probably every oil producer in the country was anxious 
to curtail production. Each company would have been glad 
to cut down its own output, but it simply could not with other 
companies swamping the market. 

The anti-trust laws were enacted when there was need 
for them. Big business, as we know it today, had just come 
into the field. It was young, exuberant, full of beans and 
would brook no opposition. Trusts, so called, did seek to 
drive out smaller competitors. They wrecked many com- 
panies and ruined many men in striving to obtain a monopoly 
of their particular fields. Don’t forget for a minute that 
there were many vicious and cruel business massacres 
staged back in those days. The anti-trust laws were enacted 
to end this condition. They struck directly at the evil and 
undoubtedly they did play a useful part in our industrial 
development. 

But times have changed. Or perhaps we might more 
accurately say that our vision has grown. We can see now 
that while the protection given smaller business units by 
anti-trust laws should be preserved, this feature of the 
enactments can be kept while other phases of the laws may 
be altered to meet present day needs. : 

Industry today needs the chance to co-operate within 
the boundaries of its own business. It needs the right to fix 
prices end to fix production. Such rights should not be indis- 
criminately given. Price fixing and production limiting 
should be done under the supervision of proper govern- 
mental authority, though heaven knows we hate that phase 
of American development, which seems to multiply govern- 
ment boards and snooping almost automatically. 

Just a little common sense can see that license to regu- 
late business within any one industry, which, used without 
control, can be oppressive and vicious, properly supervised 
can be made a great lever to maintain a reasonable degree 
of prosperity in all the various fields of our commercial life. 


Mail subscriptions to 1926 Broadway. 


Subscription Rates. 











NCE upon a time, when we were very young, we saw a 
cartoon showing the taxation needed in foreign coun- 

tries to support the armies maintained by those misguided 
nations. In that prehistoric period the cartoon showed a 
German peasant staggering along with a soldier in full 
marching kit upon his back, indicating that each German 
worker had to support a soldier by the taxes he paid. A 
French peasant was in similar plight with an even bigger 
soldier, because there were fewer of the said peasants in our 
late ally’s dominions, 

How we pitied those benighted Europeans, allowing 
their governments to saddle them with such ridiculous taxes. 
Imagine, thought we, innocent then of even an income tax, 
though heaven knows. we would not have had to pay even in 
the lowest bracket, what fools those heinies and frogs are to 
let a government burden them like that. 

Today we saw in an American paper a cartoon showing 
that every worker in this country has to pay to the govern- 
ment in taxes the wages for one day’s work in every four. 

Isn’t it time that we had a major operation and ampu- 
tated a few municipal, state and Federal departments, 
bureaus, commissions and what have you, which have piled 
up this taxation on our once free backs? 

















RUSCO APPRAISERS 
CHOSEN BY COURT 


Middletown, Conn., June 27.— 
Charles T. Davis, Middletown bank- 
er, and Earl N. Cragin of Cambridge, 
Mass., were named appraisers for 
the Russell Manufacturing Com- 
pany, this city, by Judge Ernest C. 
Simpson of Superior Court June 24. 
Judge Simpson also confirmed ap- 
pointment of T. Macdonough Rus- 
sell and Daniel R. Weedon as tem-< 
porary receivers. 

The petition for the receivership 
claimed that the assets of the com- 
pany, which manufactures automo- 
tive supplies, were in danger of 
waste through refusal of certain 
banking interests to co-operate. 
William C, Fisher, an official of 
the company and filer of the peti- 
tion, and the Guaranty Trust Com- 
pany, New York, were both repre- 
sented by counsel at the hearing. 


BRITISH INDUSTRY 
HOLDING ITS GROUND 


London, June 27.—The British 
motor industry is holding ground 
well, considering present conditions. 
In April sales of new private cars 
and goods vehicles showed increases 
of 2.9 and 1.3 per cent., respectively. 
Total sales for the first four months 
of the year were only slightly below 
1931. 

The most encouraging feature is 
the steady improvement in exports, 
which seems in part due to the 
growing popularity of the British 
light car, with its low running costs, 
but more to the advantage given by 
depreciation of sterling. Commer- 
cial vehicle exports for May were 100 
per cent. above those for last May 
and for the first five months of the 
year exports of all vehicles show a 
50 per cent. increase. 








SCHOOL BUS BODIES 


The Anderson Body Company is 
bringing out a new line of school 
bus bodies, which are in design and 
construction identical with the com- 
pany’s regular motor coach bodies. 
These bodies are fitted with drop 
type windows and non-shatterable 
glass in all openings. 

Seats are of metal construction. 
Three different seating arrange- 
ments are optional; all seats facing 
forward, lengthwise seats, forward 
seats facing seats through the 
center and full width rear seat 
facing forward. Lengthwise side 
seats, lengthwise center seats and 
full width rear seat facing forward. 

The spare tire is carried under the 
body. 


—__ 


~ 
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opinions of our readers. They are 


MR. CATHEY REBUTTS 
A REBUTTAL 


..Automotive Daily News: I have 
read with considerable amusement, | 
the effusion of one Coleman, who | 
signs himself—“A Ford Worker”’—in 
your issue of June 22, in which he 
offers a labored apology for Henry 
Ford and in which he indulges in a 


silly attack upon me personally, for 
criticising Mr. Ford’s philosophy. 

Without knowing anything about 
me personally, he ignarantly de- 
nounces me as a “helpless person” 
and one “who evidently belives the 
world owes him a living. payable 
through the rich.” Had he taken 
the trouble to inform himself, he 
could have learned that I am the 
sole owner of a rather extensive 
business and am generally credited 
wtih being one of the foremost au- 
tomobile dealers of the South. One 
of the few that can be called a suc- 
cess and can still command a liberal 
line of credit with the banks. 

The only time in life when I had 
to acknowledge myself as “helpless” 
was an occasion some years ago 
when emissaries of Ford Motor Com- 
pany, who wanted money for one of 
their pet schemes, held me up as 
deliberately as the highwayman who 
sticks a gun in your ribs, and took 
$5,000 of my hard earned money. 
The weapon used in this instance 
was the fact that I had at the time 
something like $100,000 invested in 
Ford products on which they could 
cause me heavy loss if I failed to 
accede to their demands, and I was 
only one of many who were forced 
to submit to this deliberate robbery. 

“Ford Worker” can _ probably 
frame some manner of excuse for 
such predatory methods as this. 

The one truthful observation con- 
tained in this party’s letter is that 
“Mr. Cathy can find no single help- 
ful ful thing” in Mr. Ford’s alleged 
philosophy. In this our friend is 
eminently correct, and I believe I 
am safe in asserting that no one 
else can find anythig helpful in it 
unless he possesses that peculier 
form of crippled mentality revealed 
in this epistle signed “Ford Worker.” 

J. D. CATHEY, 
New Orleans, La. 


In This Corner.... 


Opinions, suggestions, complaints, criticisms, grievances or what 
have you. Open to every one to say anything, anyhow, any time. The 
communications printed in this department represent the ideas and 


something to say en any phase of automotive activity, wholesale, retail 
or abusive, let us hear from you and we will tell the world. 


















not necessarily ours. If you have 







AND THEY PANNED 
THE SCHMELING 
DECISION 


Dear Chris Sinsabaugh: Several 
years ago I read of a man by the 
name of Henry Ford who started 
to manufacture a car called Ford, in 
Detroit. If remember correctly, I 
have seen a few of them on the 
highways since. 


I have been a reader of the Auto- 
motive Daily News for more than a 
year and have been watching your 
column, the Sparks from Detroit, 
very closely, but failed to see any- 
thing regarding the manufacturer 
of this car, the Ford. 

Since you are a resident of De- 
troit and seem to be quite familiar 
with what is going on in that city, 
I beg to ask you if the Ford car is 
still manufactured in Detroit. We 
thank you in advance for this in- 
formation. 








HENRY F. LAUE, 
President Laue Motor Company, 
Inc., Effingham, Ill. 


| COMING EVENTS 1 


en 


JULY 
3—France. Grand Prix Automobile 
Race. 
5- 9—Southampton, England. Commere- 


cia] Car Show 
9-10—Belgium. Grand Prix Automobile 


Race. 
Grand Prtzx Automobile 


Race. 
20-22—Liandrindod, Wales. 
Car Show. 


OCTOBER 


8- 7—Buffalo, N. ¥. Nationa) Metal 
Congress. Sponsored by American 
Society for Stee) Treating, with co- 
operation of American Society of 
Mechanica) Engineers, Institute of 
Metals and [ron and Stee] Divisions 
of American Institute of Mining 
and Metallurgical Engineers, Amerie 
coe Welding Society, Wire Associa- 
tion. 

3- 7—Washington, D. C. Nationa) Safety 
Council, meeting. 

3- 7—Buffalc, N. ¥Y. National Meta! Exe 

osition, 174th Regiment Armory. 
. H. Eisenman, 7016 Euclid Ave., 
Cleveland, director 
13-22—London, England. Olympia Show. 


17—Germany. 


Commercia) 





CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


A. D. N. Offers Dealers $100 for Letter 


This Newspaper Will Pay $100 for Best Letter of Month, $5 for Best Letter Each 


Day. Read Offer Below 


T has been decided to broaden a little the rules of the prize contest which Automotive 


Daily News is now running. 


Instead of offering prizes for letters from dealers who 


are doing more business than they did last year, we now include all dealers, even though 
they may not be exceeding the profits they earned in 1931. 

Therefore, Automotive Daily News offers a monthly prize of $100 for the best letter 
from any dealer, telling how he has managed to keep his business out of the red this 
year, or giving the most constructive idea on how to increase profits, even though his own 


business may not be exceeding that of 1931. 


The plan is to pass on to other dealers 


methods, systems or ideas that will help them get more out of this reluctant market. 
The editors of Automotive Daily News will be the judges of which letter is best, and 
prizes will be awarded by them, their judgment being final. 
Furthermore, Automotive Daily News will publish every day the best letter received 
that day and will pay the dealer writing it $5. 
Get busy, you dealers, and grab yourselves $100 or a consolation $5, by passing on to 
your fellows the recipe that is enabling you to make money in a tough year. 
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Would You Like to 





Know the FACTS 
About Auburn’s New 


Merchandising Program? 


On June 8th Auburn introduced 
anew program. 


Competitors have said many 
things about this new merchandis- 
ing program, such as: 

“*It is a clean-up sale of old, ob- 
solete cars.”’ 

‘“‘Auburn must be in bad shape 
to sell cars at such low prices.’’ 

‘“The cars are old, discontinued 
models.’’ 

‘“The cars have been cheapened 
in some way.”’ 

Maybe you have said or heard 
some of these things yourself. 


In several towns efforts were 
made to keep Auburn’s announce- 
ments out of the newspapers. 


The facts are, that this is not a 
‘“‘“Sale’’ of obsolete merchandise. 


These cars are new 1932 current 
models. 


It is a new basis for doing busi- 
ness; a new program to INCREASE 


Y 





ANIBNIRN 


POWERED BY Syeewerr 


SALES under present conditions. 


It is no secret that the public is 
buying fewer new automobiles! 


It is no secret that dealers for va- 
rious makes of automobiles are wor- 
ried! 

Auburn has dared to take leader- 
ship in a new merchandising method 
that is basically sound. 

This program is giving employ- 
ment to thousands of men. 

It is sending thousands of people 
into Auburn stores. 


It is enabling Auburn distribu- 
tors and dealers to sell more cars and 
make more money. 


How would you like proof of the 
foregoing statement? 


Would you like to get your in- 
formation first hand or second hand? 


If interested, we invite you to 
write us for the facts, and how you 
also can profit from Auburn’s way 
of attracting buyers and increasing 
sales. 





AUBURN AUT OMORI. E COMPANY. a bur 
ford Corpor 


ivision of 


















Studebaker — Grosvenordale Ga- Studebaker — Murray Motor Com- 


Appointed 


rage, Grosvenordale. a, Ashburn; McGrew Motor 
pany, Thomaston. 
Rockne—R, J. Zadnik, Southing- 
CALIFORNIA ton; Hvolbeck’s Garage, Greenwich; ILLINOIS 
Hupp—Guhl Motor Company, Val- P L Mills Company Milford . Hupp — Busch Motor Company, 
lejo. _— v» ; East St. Louis; Bowman & DeCamp, 
‘Studebaker—H. S. Webb Automo- DISTRICT OF COLUMBIA Macomb. 
tive, Lancaster; General Garage, Graham-Paige — Callan Motors, Willys-Overland — Herring Motor 
Fairfield; Rufus M. Hook, Perris. |Inc., Washington. | Company, Bushnell, 
Rockne—George Taylor, Banning; Rockne — Simmons Motor Com- Studebaker — Lee DeVary Com- 
H. C. Conine, Beaumont; Edward F.| pany, Washington. pany, Bloomington. 
O’Brien, Montebello; Mac’s Auto Re- Studebaker—Alber & McNeil, Inc., INDIANA 
pair, Chowchilla; Danielson & Kul-| Washington. Studebaker—Stoughton & Butler, 








URRENT PRICES OF PASSENGER CAR MODELS | 


CHRYSLER IMPERIAL—8-cyl. 146 W. B. 
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Sus. Ty; oF: 925 ; ' . 1,005 Sede seseteees hy SIO VBDFIOIL ..... ' - > ow - = . an 7 
Cus. T; a a = Brougham ..... 2,395'Phaeton Sedan. .2,595 LA SALLE—V-8. Series 345 B. 136 W. B. (Dietrich) ...5,700/A. W. Srougham. 6 Commander Models 
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Business Coupe... .975|Cus. Type Cabri.1,095 2 Bus. Roadster.. .675|4 Coupe (R. S.)...735 7 Sedan 2,645) Con. Roadster — | Limousine ....6.750 5Sedan .......1,445| Roadster . 1,550 
5 2-dr. Brough. .1,025\5 Phaeton Sedan 1. 145 2 Bus. Coupe..... 695/5 Sedan ...... eee TTS ‘ (Dietrich) .5,950| A. W. Town Car.6.750 5 St. Regis 15 Con. Sedan ...1,560 
4 Full Sedan 1,075' Speedster ....... 145 5 Brougham ..... 695'5 Phaeton ....... 175 LINCOLN—8-cyl. 136 W. B. 8 ee ‘ at w Cabriolet.6,350 Brougham ...1,445!5 Regal Con. 
matte 80out 5 _ DE SOTO—6-cyl. 113 W. B. Standard Models On. ean - 6.05 a oe Car 2s 4 Regal Coupe..1,455| Sedan ........1,665 
AUEUEN thay, ES WS Custom Models 2 Roadster ....2,900/2 Coupe ........3,200 “(ietrich) ....6.150) An Wr pe tatict yee > Regal St. Regis | 
Custom 12-160 Dual Ratio Models 4 Roadster .......775'2-4 Con. Coupe....845 4 Phaeton ...,.3,000/5 Victoria ......3,200 + 0,80 . . Landaulet.7,150 Brougham 1,550 
B Cc 1,103/Cus. Type Cabri.1,225 Custom Coupe....790'5 Con Sedan 975 Town Sedan |7 Sedan 3/300 4: .W. Sport |A. W. Sport 
usiness ipe.1,105/Cus. Ty Yabri. 5 Cus ies icceces BOOM sccccses ‘ ail ae — 7 
o-dr. Brough. .1:133|8 Phaeton Sedan.1 56 Sedan ......... 835) g f2, Nite) - +++ -3,100) 7 Limousine *:::'3/350 aa oe or Landeulet 7,150 STUDEBAKER—8-cyl. 135 W. B. 
4 Full Sedan 1,205 Speedster 275 DE VAUX—6-cyl. 114 W. B. GAD so necent 3,200) f “a ae Ww. B. President Models 
AUSTIN—4-cyl. 75 W. B. 5 COMBE. cPicines: 725;Custom Coupe fs LINCOLN—12-cyl. 145 W. B. Sport Phaeton }Con. Sedan 4Coupe .......1,690/4 State Con. 1.988 
Business Coupe. . .330/Runabout ........395 —— wt Coupe a8 rental ‘ o Standard Models (Dietrich) ...6,500} (Dietrich) ....6,950 5 ~ — ; sels ioe ani at y= 
FREE «+ +0s10 eee CNET: 5 eee Me. Om. Gas, Gaus. .ae 4 Spt. Phaeton .4,300/4 Spt. Phae. (Ton- Sh) eae G Town Car.7-500 «Redan ....., 1.78017 Sedan 1,890 
21 » ; : Spt. Touring. .4,300; neau cowl)....4,500 ee a ° fa” gees ek. ® "7eN8 State Con. i 
BUICK—8 cyl. 116 WwW. B. DODGE—6-cyl. 114% W. B. 5 Coupe a 4400/5 Sedan aiciee +600 Con. Roadster ___ | A. W. Town Car 4 Con. Roadstr .1,750\5 State Con. 1.908 
Models 32-50 D. L. Models 4Town Sedan \7 Sedan 4700 ,, (Dietrich) ...6,750| Landaulet ....7,950 4 State Coupe...1,795) | Sedan 
2 Business Coupe.935'4 Con. Cp. Rdst..1,080 9 pusiness Coupe 15 Sedan (5 wire (2 or 3 win.).4,500.7 timunaine “4'900 Con. Victoria | A. W. Landaulet.7,950 5 State St. Regis |7 Limousine 1.990 
5 Sedan ...995'5 Spec. Sedan... .1,080 (5 wire or wood | wheels, 1 (Dietrich) - 6,850; Brougham . » + 1,855)7 State Sedan.. .1,9 
4 Spec. Coupe. ..1,040'5 Con. Phaeton. .1,090 wheels, R. M.).795| FP. W.)....... 859.50 LINCOLN—12-cyl. 145 W. B. PIERCE ARROW—S4. 137 5 State Sedan...1,855|7 State Limous 2,095 
5 Vic. Coupe....1,060'5 Spt. Phaeton...1,155 2 Business Coupe \2-4 Coupe (RS) Custom Models 8 Club 15 Club Sedan’ * - one an on 
: y y r wo ‘ Z—6 cyl. 12714 W. B. 
BUIC K—8-cyl. 118 W. B. Sa Crise Ot one yee * Con, Road. (RS.) /5Con. Sedan |” Brougham ....2,850/5 Tourer... Sse eae 
Models 32-60 1 F. W.) . .809.50/5 Sedan (6 Dem. 2 Coupe heii 5 Spt. Berline . SSedan ....... 2,985/5 Club Berline . .3,3° * 1.895 
2 Bus. Coupe... .1,250'5 Sedan _........ 1.310 9 Business Coupe | wood wheels, 2 (Dietrich) ...5,000|. Dietrich ..’...6,500 4CouPpe_ ....... 2,985|5 Spt. Phaeton 3.35 . coupe ve eee — ytd sree eae 
4 Spec. Coupe. ..1,290 5 Con. Phaeton. 1,310 (6 wire wheels, Ye we? wu csunass 75 2 Coupe 2Spt. Roadster 4Con. Coupe 5 Con. Sedan 3,450 2c an oa 3 | ab. Coup , 
4Con. Cp. Rdst.1,310'5 Spt. Phaeton. .1,390 Se. i... 825'5 Sedan (6 wire - Judkins ....5,100/. Murphy ..... f 800 Roadster . .3B,100 ‘oupe . 1,895 
BUICK—8-cyl. 126 W. B. 2-4 Coupe (R.S.) wheels, 2 F.W.).875 2 Coupe (R.S.) 7 Brougham, PIERCE ARROW—54. 142 W. B. ITZ—~8 1 
- m aoe ts 5 wire or wood !5 Sedan 6 dise Dietrich ..... 5,150} Brunn ......,.7,000 7Sedan , .8,185|7 En. Dr. srut om. 100% W. BS. 
. Models 32-80 ny . Wheels, R. M.)..835' wheels, R. M.)..885 9 Coupe (R.8.) Town Brougham, 7 Tourer ..8,450| Limousine ....3,450 SV-16 Challenger Series 
5 Vic. Trav. Cp.1,540/5 Sedan :++1,570 5 Sedan (5 Dem. io Con. Coupe Judkins . 5,350} Willoughby ...7,100 PIERCE ARROW—53. 137 W. B. 5 Coupe . -2,395|Club Sedan ....2,780 
| BUICK—8-cyl. 134 W. B. a Fees Bee a a |S Cabriolet (N’G." 5 one . 15 Club Sedan ,..3,950 5 Sedan ...... 2,680/Cab. Coupe ..... 2/880 
Models 32-90 5 Sedan (5 wire  |2-4Con, Coupe _ 7 a... ‘a a 200 . Brougham 3, 6505 Tourer ....... 2 Coupe Fen —— Speee- 2.880 
7 Spt. Phaeton. .1,675;5 Club Sedan... .1,820 wheels, R.M.)..845! (6 wire or wood Willoughby , 8,8 900! 5 Town Cabriolet = 5 Sedan 3,785|/5 Club Berline . 4,150 “ Spee * ; . 
4C’try Club Cp.1,740 5 Con Phaeton, .1,830 | wheels. 2 F.W.).925 5 Gon, Victoria, | Le Baron , eee 3, 785\5 Spt. Phaeton. ..4, 150 STUTZ—8 cyl. 13412 W. B. 
: 7 andy agg PO DS Ep ane DODGE—8-cyl. 122 W. B. Waierhouse '.5,900| 4Con. Coupe {5 Con. Sedan... .4,250 SV-16 Custom 
4 Con. Cp Rast. 1.008 7 Limousine .....2,055 D. K. Models Roadster . 3,900 se s.essicab. © 3.198 
5 Sedan ........1,805 a MAR) —8-125. 125 W. B. . . eee a oupe ....3, 
eee 2-4 Coupe R.S.) (5 Sedan (6 wire ee, oe V8 PIERCE ARROW—53. 142 W. B. . ee coeeee 2'995|\Torpedo Speed. "3/195 
CADILLAC--V-8, Series 355 B. 134 W. B. (5 wood or wire wheels, 2 F.W.).1,180 6 Sea 8 wi i e ; 7Sedan ....... 3,985 7En, Dr. ae 2 COME. wnces as 2'995/4 Speedster 
Fisher Bodies ae | or eee ee ! ® ‘wheels) .1. 1,305" wire wheels).-1,445 7 nee 4,250! Limousine ....4,250 3 Speedster ....3,005| (TC) ....-.. 3,795 
ee ee 2,795|2 Roadster ...... 2,895 5 Sedan (6 Som. | or wood wheels, —s teun aa a $),.1, PIERCE ARROW—52. 142 W. B. Club Sedan |: .3,095\5 Weymann 
6 Stan. Sedan.. .2.695;2 Con. Coupe....2,945 mood wheels, |}, 3 F W.)......1,180 5 Crepe eee). 1395 §Sedan ...... 4,295|5 Club Berline , .4,600 | Versailles ....4,395 
, 0 ete te 1,145| 2-4 Con Coupe wire wheels). .1,395 5 Club Sedan . .4,400/ 
CADILLAC—V-8, Series 355 B. 140 W. B. 5 Sedan (5wire (6 wire or wood MARMON—8-125. 125 W. B. PIERCE ARROW—5 2 170. B STUTZ—8 cyl. 1341% W. B. 
Fisher Bodies 5 —— 1, 145) re ) 1.220 De Luxe Models 7Sedan ....... 4,535|7 En. Dr. oo DV-32 Challenger Series 
Coupe ........-2,000|7 Sedan ........ 3.145 whesle, R.M.) .1,145 's Con, Sedan’ (5° 5SSedan (6 wire |2Con. Couve (6 Limousine .,,.4,800 5 Coupe ....... 3,095|2 Speedster ....3,480 
5 Stan. Phaeton.2.995)5 Spt. Phaeton. .3,245 } 7 4 . Sed 3:380\Cab. C : 3.580 
. 2-4 Coupe (R.S.) wire wheels, wheels) ...... 1,545| wire wheels). .1,595 PIERCE ARROW—5S1. 147 W. B 5 Sedan ....... . ‘ab. Coupe 3, 
5 Spec. Sedan.. .3,045.7 Imperial ...... 3,295 up: , R. M) 1,395 2Coupe (R.S.) (6 | E \ 51. 7 . B. 2 Coupe "3/380! Torpedo 
5 Town Sedan...3,095,5 A. W. Phaeton.3,495 (6 wire or wood \s Tin aes ae wish ehmainy 1.8681 Custom Models See eae’ *** Steel aleeintes 3.800 
§ Spec. Phaeton.3,095| 2 PW.) 1,150) wire wheels, ini Oe ‘Baron. ..6,200[" (he Baron) ¢.200 os 
. Vesccceks aniiliie 5 Ww a eal 1 aenety 3 . 16 W. B. 
CADILLAC—V-8, Series 355 B. 140 W. B. 5 Sedan s _ S By WP dacs 1,430 odie coeur. 5.850 Coupe (Le Baron) |Town Brougham oeve DV Foye Barna 8 
> ‘ ; oO whe oes kee: 7 / a 
5 Sed et Ey Tw 1,180! 2 Compe (R. ©.) .G. 080i BOGOR... ++. Beas eum isha ocean Gat aw ee Coupe 3,395/4 8 cedster 
= OORD n+... +-sdvanaie Zowe Oapetes. 4.008 : §2-dr. Coupe. ..5,800/5 Con. Sedan. ...5,950 “77DS. 120 pars s goo| (Brunn) 60 5 Sed *3'695 495 
5 Town Coupe...3,395'7 Town Cabriol. .4,245 ESSEX—6- eyl. 113 W. B. 5 Cl Cpl. Sedan. 5.800/7 Limousine 6100 (leather back).5, | UMM) cc cces 5 Sedan ......-3,695) (TC) ........+% 
7 Sedan ........3,545'7 Lim. Brough.. .4,245 Standard Series ~ —_— Club Sedan |Town Cabriolet 9 GONNA 2.6.06 3,695|5 Weymann Ver- 
7 Limousine ....3,745l 2 Pesiness Coupe. ot oO. re meen oss NARE—-6-071, 300, WwW. B. on” ow aa hig OA, ——) -. ,200 pan nw me hh = Sehigunee Bearesi 5,095 
. VY 5 f err (3 windows).. ig Si . , ; ; Be 520 
CADILLAO—V-12, Series 870 B. 126.8. B. § COEEE -:--- = Seal maak yperg (Le Baron)...5,700| Brougham Cab. Coupe ....3,895| (116 W. B.)...5,895 
Fisher Bodies : 2Coupe .. --777\5 4-dr. Sedan..... 840 Con. Sedan (Brunn) 7,200 Bearcat 3,895 
2Coupe ........ 3,495|2 Roadster ......3,595 F ESSEX—6-cyl. 113 W. B. 5 4-dr. Town _|5 2-dr. Con. Sedan .935 (Le Baron)...6100i #2... — eee ree nee , 
5 Stan. Sedan. .3,595'2 Con. Coupe....3,645 usinens Cougs. . eee aoe = ‘ Sedan nea acne ss a tacene daa PLYMOUTH—1-cyl. 112 W. B STUTZ—8 cyl. 145 W. B. 
“ » > se > on - an Mn petnseconen 5'Special Coupe.....795 4 Coupe .........82 } e s eas . ~ . * . 
CADILLAC—V-12, Series 330 B. 140 W.B. town sedan...... 745'Special Sedan. ... .845 - Bus. Roadster... .495/4-dr. 3 win. Sedan.635 SV-16 Challenger Series 
Fisher Bodies GOON casicsess 745!Con. Coupe...... 845 NASH—8-cyl. 121 W. B. Bus. Coupe...... 565|Con. Coupe €45 5 Sedan ..3,095/Cab. Coupe .....3,345 
. Standard Eight Models Spt. Roadster |7 Sedan “(12i-in. 7 Sedan . -3,145/5 Con. Sedan ...3,395 
5 Coupe ........3,695|7 Sedan .. 3,845 FORD—V-8. 106 W. B. : (R. 8.) 5951 W. B.) 725 7 Li . 3345 
5 Stan. Phaeton.3,695'5 Spt. Phaeton...3,945 Roadster ........ 460|De Luxe Coupe...525 2 Coupe ... O05(8 ddr. Sedan. .1,018 . li. Oe con’! ** Baal oon. delat? 8st: 788 mousine ...3, 
5 Spec. Sedan...3,745|/7 Imperial ...... 3.995 Coupe .........0. 490|Fordor Sedan.....590 5 4-dr. Town EGee. Bootes .106 ee an si a ee STUTZ—8 cyl. 145 W. B. 
5 Town Sedan...3,795'5 A. W. Phaeton.4,195 Phaeton .........495!Victoria .. 6 Sedan ......... 975|5 2-dr. Con. P ers = DV-32 Challen 
5 Spec. Phaeton.3,795/ Tudor Sedan.. + 500) Cabriolet penn 4Coupe ........ 1.015 Sedan ........ 1,095 ed -% oO — O. A, i ace ’ on 7 pa can 
-ADILLAC—V-12. 370 B. 1140 W.B. De L Roadster.. 50 e Luxe Fordor - r odels ee ,195'Cab. Coupe . . 
a aoe Hoe ee 1 Sport Coupe...... 535, Sedan .......... 645 NASE—S-cy!. 128 W. B. 5 2-dr. Sedan...,.495[5 4-dr. Sedan ....575 7 Sedan ||| |... 3'845|5 Con. Sedan .. .4,095 
Fleetwood Bodies D : Special Twin Ignition Eight Models 
e L. Phaeton.. .545|Con. Sedan - 650 PONTIAC—6-cyl. 114 W. B. 7 Limousine ...4,045] 
5 Sedan ........4,095/5 Town Cabriol. .4,795 De Luxe Tudor | 2 Coupe -.1,270|/5 4-dr. Sedan, . .1,320) 2 Stan. Coupe 635/5 4-dr. Sedan 725 5 Ww.B 
5 Town Coupe.. -4,095/7 Town Cabriol. .4,945 Sedan . 550) 4Coupe ...... -1,320/5 Victoria .1,395 § 2-dr. Sedan 6 45l2 Sen, Coupe 565 STUTZ—8 cyl. 145 W. B. 
7 Sedan ........4,245/7 Lim. Brough. . 4,945 FORD—4-cyl. 106 W. B. ¢Cen. Road... .1.c0018 Bedin =" 1,475 4 Coupe (R.S.)...715|5 Custom Sedan | 795 SV-16 Custom Series 
7 Limousine ... .4,445! Roadster ........ éiile tase Goupe...008 =  =«__—«©§"——__ i, MR te oto ees ’ PONTIAC—V-8 117 W. B 5 Sedan ........3,410|5 Wevmann 
CADILLAC—V-16. Series 452 B. 143 W.B. Coupe ........... 440|Fordor Sedan..... 540 NASH—8-cyl. 133 W. 2 Stan. Coupe 845 Con. Coupe ‘ 945 7 Sedan ....... 3,460} Monte Carlo . .4,895 
Fisher Bodies Phaeton ..... -445/ Victoria . -550 Advanced Twin Ignition Eight Models pr. Sedan ...| 845|4 Dr. Sedan... 945 7 Limousine ...3,660/6 Bro. Limousine 
2 Coupe 4,495)2 Roadster 4,595 Dudor Sedan. ....450/Cabriolet .........560 54-dr. Sedan...1,595/5 Victoria ...... 1,785 4 Coupe (R.S.)...925|Custom Sedan ..1,025 Cab. Coupe.....3,660! (Le Baron) . .4,995 
o0e se sdapuauig ” pone om De L. Roadster. .450/De Luxe Fordor 4Coupe .......+. 1,695|5 4dr. Con. : 5 Con. Sedan ..3,710/6 Sed. Limousine 
5 Stan, Sedan...4,595'2 Con. Coupe....4,645 Snort Coupe..... 485) Sedan ....... ..-595 4Con. Roadster.1,795| Sedan ........ 1,875 REO—MODEL S—117 W. B. 7 Speedster ....3,895| (Le Baron) ..4,995 
CADILLAC—V-16. Series 452 B. 149 W.B. De L. rage. - 495|Con. Sedan....... 600 NASH—8-cyl. 142 W. B sit aes vying p ve 5 Sedan 1 Sed. Limousine ait 
De Lux SH-—5-cyl. - B. an. Sedan.... an. Convertible , isom 
Fisher Radice wae on. Ambassador Twin Ignition Eight Models Coupe ......... **"995| Coupe ........ 065 5 a, maren) -.4.008), Ge Basen) ...8 
5 Stan. Phaeton.4,695|5 Spt. Phaeton.. .4,945 5 4-dr. Sedan. ..1,855/7 Limousine . 2.055 REO—8-25. 8-cyl. 125 W y n 
58 Phaeton.4,79515 A. W. Phaeton.5,195 FRANKLIN—6-cyl. 132 W. B. oe ’ EO—8-25. B-cyl. 12 ' Chaumont ...4,745| (Le Baron) ..5,495 
F pec, Phaeton. aeton. 5 Supercharged Airman 5 4dr. Brough...1,855'7 Sedan ....... -1,955 Coupe ......... SEO cc sccccees 1,565 6 Brougham 5 Weymann 
CADILLAC—V-16. Series 452 B. 149 W. B- 5 sedan ........ 2,345) Vic. Sroughem. 2,415 OLDSMOBILE—6-cyl. - 1164 W. B. Victoria ..... + 1,565 (Le Baron) ..4,795| Monte Carlo 
Fleetwood Bodies ee -2,845'7 Sedan ........ 2,545 F-32 Models REO et fag pee 131 W. B. 6 Sedan (Aluminum) . .5,895 
5Sedan ........5,095|5 Town Cabriol. .5,795 Con. Coupe. . . . .2,390| Speedster 2 dr. Sedan ..... 875|4 dr. Sedan ..... ggg Sedan Victoria. .1,786/Coupe .......... /785 (Le Baron)... .4,795 
5 Town Coupe....5,095/7 Town Cabriol. .5.945 Club Brougham.2,395) wire wheels)...2,54% Bus Coupe ......875|Con Roadster ...955 REO ROYALE—8-cyl. 135 W. B. STUTZ—8 cyl. 145 W. B. 
7 Sedan ..5,245/7 Lim. Brough...5,945 Oxford Sedan. . .2,395|Limousine ......2,693 Sport Coupe ....925|Patrician Sedan . .990 Custom Models Sects dod 
7 Limousine ....5,445/ FRANKLIN—12-cyl. 144 W. B. OLDSMOBILE—8-cyl. 116% W. B UR ce unae 2,445) Con. Coupe..... 2,445 DV-32 Custom Series 
CHEVROLET—6-cyl. 109 W. B. 5 Sedan ........3,885/7 Sedan ........ 3,985 aia , Coupe -seseeess 2,445) gre 4,110/5 Weymann 
Roadster 443/De Luxe Coach. ..s3n “ Sreugham.s.008'7 Limousine 4.185 5 ar. Sedan 975|4 dr. Sedan 1,055  ROCKNE—6-65. 6-cyl. 110 W. B. 7 Sedan ......- 4,160) Monte Carlo. ..5,595 
Sport Roadster... 48! 5| Sport Coupe.. 535 names 113 W. B. 195 Bus. Coupe .... ‘975\Con. Roadster ..1,055 Standard Models Bae hoe ¢ aoe ee oe 
Standard Coupe. .490|5 Coupe -...0..675 TOWN Sedan...... 765\Sedan ......... Sport Coupe ...1,025|Patrician Sedan. 1,090 9 Coupe ..........585/5 Sedan . ...635 § Con. Sedan . 4.41016 Bro, Limousine 
Coupe (5 win.)...490)Sedan ............590 GRAHAM—6 cyl. (1933) 118 W, B. F a ree sasiGany. Roadster. . oo 7 5,695 
=! : mr PACKARD—8-cyl. 127%4 W. B Coach -595/Conv. Roadster.. ..675 7 Speedster ..4,595| (Le Baron) ..5, 
PRACCON ..ccccees 495' Cabriolet oo MOG 2 COUPE ..ccccee 875|4 Coupe (R.S.)....925 yi. 4 W. B. 4 Coupe 620|Conv. Sedan "695 5 Sedan |7 Sed. Limousine 
OOO pacecsces 495’ Special Sedan...,.615 5 Sedan ......... 925/4 Con. Coupe Light Eight apes ; sane. 5,695 
De Luxe Coupe...510\Landau Phaeton. .625 [te HRY a racsn 1,075 5 Sedan .......1,895|2-4 Coupe Rowd..1,940 ROCKNE—6-65. 6-cyl. 110 W. B. . te Baron) Ae Ge mace «- 
o 6 > € 
CHRYSLER—6-cyl. 116 W. B. GRAHAM—8-cyl. 123 W. B. 5 Coupe Sedan. .1,940}2-4 Coupe ...... 4,900 De Luxe Models Chaumant ...8,445| (Le Baron) ...6,198 
2 Business Coupe \5 Sedan (5 wire or Standard PACKARD—8-cyl. 12912 W. B. Co eee ll. er 680 6 Brougham |5 Weymann 
(5 wire or wood wheels)...895 2 Coupe ....... 1,095/4 Coupe (R.S.)., .1,145 Standard Eight OO Fa 640/Conv. Roadster....720 Le Baron 5,495) Monte Carlo 
wood wheels) ...865|5 Phaeton (5 5 Sedan » 1,145! SOMO Jivnccs cat eaceeenk i eicpnnes sx 2,350 4 Coupe ......+.. 665\Conv. Sedan..... 740 6 Sedan vad (Aluminum) . 6,595 
* j , . ee 2 ” : 
‘Tacs. ble "vera om 128 WB. PACKARD—8-cyl. 13634 W. B. ROCKNE—6-75. 6-cyl. 114 W. B. Ge Baron) ..5, 
wood wheels).. 885 (R.S.) (5 wire or 2 Coupe -1,170|4 Coupe (R.S.). ..1,220 (Standard Eight Standard Models WILLYS-OVERLAND—6-cyl. 113 W. B. 
2-4 Coupe R.S.) | wood wheels)...935 5 Sedan ........ 1,220|4 Con. Coupe... .1,270 7 Touring 2,700|5 Club Sedan. ..2,975 2 Coupe .......... 685|Conv. Roadster... .775 Series 6-90A. 
(5 wire or 5 Con. Sedan (6 HUDSON—8-cyl. 119 W. B. 2-4 Coupe ...... 2,795|7 Sedan ........ 3,035 4 Coupe ........ ..720\Conv. Sedan......795 , Snnek 
2 Roadster 535/4 Custom Sp 
wood wheels). ..885| wire or wood - Standard Series 5 Phaeton ..... 2,850|5 Spt. Phaeton .3,150 5 Sedan .......... 35} (ee asl Yaondster .«;..0: 15 
7 wheels) --1,125 Business Coupe...995/Standard Sedan.1,095 2-4 Coupe Road. 2,850, 7 Sedan Limou..3,185 ROCKNE—6-%5, G-cyl. 114 W. B. 2 Coupe ....|.. 6505 Stand. Sedan ..740 
CHRYSLER—8-cyl. 125 W. B. Coach ....++.+e..1,025:\Special Coupe...1,115 5 Sedan ....... 2 885) 5 Con. Victoria,.3,395 De L etedes Dente ete “es0l8 Custom el "170 
2-4 Coupe (R.S.) }2-4 Con. Coupe 4 Coupe .....04. 1,045:Con, Coupe ,.,.1195 5 Coupe ...... 2,945'5 Con. Sedan ...3,450 © tere meeen 4 Custom Coupe. .715| 
(5 wire or wood | (R.S.) (5 wire or Town Sedan.....1,050] PACKARD—8-cyl. 142% W. B SOON tacccdans 730|Conv. Roadster., . .820 
5 =e, somes 3.400 wood whey) + 1,495 HUDSON—5- -cyl. he Ww. B. De oe ‘Bight = 5 Sedan ee ms ae Sedan......840 WILLYS-OVERLAND—8-cyl. 121 W. B. 
oupe (5 wire or Con, Sedan ( Sterling Series f ope veseece Series 88-8A. 
wood wheels).1,475' wire or wood Sur. Sedan..... 1,275iSpecial Sedan. ..1,295 2-4 Coupe ......3,350/7 Touring ...... 595 STUDEBAKER—6-cyl. 117 W. B. \ 
5 Sedan (5 wire or wheels) ....... 1,695 HUDSON—8-cyl. 132 W. B. 5 Sedan .3,445/5 Club Sedan ,..3,595 5 Coupe : . 840/4 Regal Coupe.... 995 3 sores 905i — soars i388 
wood wheels) .1,475| Major Series 2-4 Coupe Road. 3,450, 4 Spt. Phaeton .3,790 4 Goube | "..”..).|'g90'5 Regal St. Regis - 
CHRYSLER IMPERIAL—8-cyl. 135 W. B. Touring Sedan. .1,445|Club Sedan......1,495 4 Phaeton ..... 3,490|5 Con. Victoria..4,025 5 st ‘Regis | Brougham ....1,020 WILLYS KNIGHT—6-cyl, 121 W. B. . 
2-4 Coupe (R.S. a 5 Con. Sedan (6 ee ee 7 — ae s — § Coupe ....... 3,550/5 Con. Sedan. ...4,095 Brougham a. p55 Resa roman. + 1,020 Series 66-E 
(5 wire or woo | wire or wood JP I .E—216, 6-cyl.  B. PACKARD—8-cyl. 147% W. B.  $(%2SeGan_.......... : , Oi acduddesdaccsasiae 1,420 
wheels) 1,925| wheels) ..2,195 5 Phaeton +eee-995;\Com. Coupe....... #95 Ei oo 4Con. Roadster..915| Roadster .,... 1,020 5 Custom Sedan 4 of 
5 Sedan (S5wireor | 4 Roadster ....... 995'5 Sedan ..... ova cee De Luxe Eig 2 Regal Coupe ...945'5 Regal Con. *Over-all length of chassis instead 0! 
wood wheels) .1,945! 4Con. Cabriolet. .895) 7 Sedan .......3,695)7 Sedan Limou..3,895 5 Con. Sedan.,...985| Sedan ......,.1,090 wheel base. 
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gren, Kingsburg; Fort Sumpter FLORIDA 
Garage, Mariposa; Savateer &| Rockne—Louis H. Wink, Leesburg. 
CW ea ers Bright, Reedley; Lafayette Garage,| Studebaker — Nixon Butt Packard 
‘ Lafayette. Company, Orlando. 
CONNECTICUT GEORGIA 


nt 


Sullivan; City Service Motor Cor- 
poration, Crawfordsville; George S. 
Hiday, Culver, 

Willys-Overland—John A. Houk, 
Columbus; H. & C. Sales Company, 
New Castle. 

Rockne—Stoughton & Butler, 
Sullivan; Simons Brothers, Orleans; 
Griffith & Iddings, Vevay; City 
Service Motor Corporation, Craw- 
fordsville. 





IOWA 
Rockne—Riepe Motor Sales, Ma- 
quoketa; Glen H. Long, Iowa Falls. 
KENTUCKY 


Rockne—Service Garage, Dan- 







































ville; 
Harlan. 


Bengey Motor Company, 





MARYLAND 
Graham-Paige—The United Auto 
Sales Company, Baltimore. 









































































































MASSACHUSETTS 
Hupp—Merrimack Motor Sales, 
Lowell. 
Studebaker—Brad Swift, North 


Cambridge; 
Somerville. 
Rockne—Maynard Motor Car 
Company, Maynard; Edward A, 
Hunt, Sunbury; Salisbury Motor 
Sales, Salisbury. 


Grant-McDonald, Inc., 







































7 
AUTOMATIC FEED ‘1 
1Z0D NOTCHED BAR IMPACT PRESS Revere Copper and Brass, Inc., is | Cold rolled sheets, 
F announcing a new silicon-bronze | light annealed .. 75,000 56 
- : alloy, known by the trade name of | Cold rolled sheets, 
Toledo Machine and Tool Com- | Herculoy. | full annealed . 60,000 80 
pany has developed an automatic! The manufacturers claim unusual | Hot rolled rods 
feed double crank press, which is | characteristics of strength and cor- from a mini- 
- . actually eight separate presses | rosion resistance and qualities that | mum of 67,000 60 
By N. B. PILLING — qtr | or re |make the metal unusually adapt- | Cold drawn rods 
, ; ‘ c chanism ciminating | able to fabricating operations. Its| to a maximum 
Metallurgist International Nickel Company, Bayonne Laboratory, | intermediate handling between the | ctrength is stated to be comparable of 120,000 2 
Bayonne, N. J. neoded to cai the tet operations | to that of low and medium anion | In wrought form Herculoy is 
(SECOND INSTALLMENT) This press will turn out thirty steel and its corrosion resistance | stated to be ductile so that it may 


The effect of cold working in its 
general features is shown by Fig. 3 
(a). The outstanding characteristic 
is that impact strength is first in- 
creased and then decreased by 
working. The detail of this se- 
quence, however, is rather compli- 
cated. The Izod strength of an- 
nealed monel metal is about 90 foot- 
pound, a value, incidentally, consid- 
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with the axis of 


| Strip 
to the width 
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directions, becomes greater as 


amount of working increases, and at 
50 per cent. reduction in thickness 
|the rolled strip may be over 20 per 
thickness 
the 
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strength 


weaker 
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Reduction by Cold Working, per cent 


Fic. 3.—Effect of Cold Working on 


erably below that of the hot-rolled 
alloy. Considering for the moment 
working by cold rolling, the Izod 
value rises rapidly to a maximum at 
about 10 per cent. reduction and 
then decreases rather less rapidly. 
At 25 per cent. reduction, the im- 
pact strength is numerically the 
same as the original (annealed) 
value; however, the former cracks at 
the blow, while the latter does not. 
At 30 per cent. reduction, a sharp 
change in the magnitude of the cold 
working effect occurs and greater 
reductions have a rather mild effect 
in further reducing the Izod read- 
ing. It will be noticed that the di- 
rection the specimen is bent with re- 
spect to the breadth and thickness 
of the rolled strip has no effect until 
the maximum on the curve is passed 
and that beyond this a clear division 
occurs, the impact strength being 





consistently greater when the bend 
is made across the thickness of the 


lzod Impact, ft-Ib. 
3 


x Flat, heat treated, both directions 


120 140 





160. 


Izod Impact and Brinell Hardness 


more highly cold-worked metal is 
thus somewhat indeterminate when 
the notch is in a random position, 
lying in the shaded area between the 
two limiting curves. 

Tests on the cold-drawn rod are 
quantitatively similar to the rolled 
material, but without fiber effects, 
the two notches generally agreeing 
closeby. It is of interest to see 
that the cold-drawn rods follow the 
break in the curve at 30 per cent. 
reduction; this is evidence that the 
effect is a real one and in all prob- 
ability is not related to the cir- 
cumstance that the rolled strip re- 
ceived heavier reductions per pass 
in rolling beyond 30 per cent. The 
change in hardness with cold roll- 
ing is shown in Fig. 3 (b). No clear 
indication of change in rate of 
hardening at 30 per cent. reduction 
is evident, but it is perhaps import- 
ant to find that the more heavily 
worked strip gave oval Brinell im- 


© Flat, as rolled, in direction of thickness 


cord 


180 200 220 240 


Fig. 4—Relation of Directional Izod impact to Directional Hardness. 
Bottom of Izod notch parallel to measured diameter of Brinell im- 


pression 


bending 
dimensions. 
The amount of this fiber effect, or 


difference in strength in different| turned out is a conical shell of 
the | twenty-four gauge stainless steel. 


complete pieces of work per minute | 


and has a capacity of 240 operations 
in that space of time. The piece 


This piece has a number of holes, 
bosses and flanges in the bottom. 
|The press, it is stated, may be 
adapted to a number of other uses, 
such as hub caps, lamp and lantern 
| bodies and reflectors, kettle breasts, 
{milk separator shells and similar 
| work 

| The blanks are stacked in the feed 
tube, located at the left of the bed, 
|a lever on the right is pulled, throw- 
|}ing in a multiple disc clutch. As the 
clutch is engaged the feed shoves the 
blanks into the first forming die 
The shell is ejected from the die by 
a knock-out in the punch and a 
knock-out in the bed, actuated by 
a cam, 





The fingers of a cut-and-carry 

next catch the shell and carry it 
successively under the other punches 
until it is finished and ejected at a 
chute located at the back right hand 
| of the bed. 
As noted, the press is of the dou- 
| ble crank type, having twin gears on 
the crankshaft. The distance be- 
tween the uprights is 84 inches. | 
Each of the punch slides, eight in | 
fall, is individually adjusted and} 
counterbalanced by a pair of air 
cylinders to give smooth operation. 
A special lubrication system pro- 
vides for that need. There is a 
pressure attachment for operating 
the draw ring. The total weight is | 
about 45,000 pounds. The machine 
is driven by a fifteen horse power 
motor, which is geared direct. 


MICROMETER CALIPERS 


The Brown & Sharp Manufactur- 





| thousandths of an inch. The tung- 


| pressions 





| component. 
metal bends but does not break in 


impact strength rises. 





ing Company has added to its line 
one inch micrometer calipers in a 
number of styles having the ends 
of the spindle and anvil faced with 


tungsten carbide. The instrument 
may be had in sixteen different 
Styles. 


The various types offered include 
the black-frame, bright finish, U- 
Shape frame micrometer with or 
without clamp ring and micrometers 
for measuring in thousandths or ten 


sten-carbide measuring surfaces are 
designed to be particularly useful in | 
services where they are subjected 
to heavy wear. These micrometers 
are not carried in stock but may be 
had on short notice. 








on the _ cross-section. 
When the Brinell number was com- 
puted from the diameter parallel 
to the thickness dimensions (also 
parallel to Izod notch No. 1), the 
hardness-reduction curve was con- 
tinuous and in fairly close agree- 
ment with the hardness of the rods 
worked by cold drawing. Hardness 
in the direction of width departed 
widely from this curve. 

The shape of the Izod-reduction 
curve, Fig. 3 (a), bears a simple and 
obvious relation to the appearance 
of the fracture. The Izod test 
measures work done and therefore 
involves a force and a distance 
As annealed monel 


the Izod test, the hardening effect 


|of cold work increases the force 


factor without diminishing the dist- 
ance through which it acts and the 
The maxi- 
mum on the curve (10 per cent. re- 
duction) marks the point at which 
cracking first appears, and the sub- 
sequent fall in impact strength re- 
flects the circumstance that the in- 
creasing hardness is more than off- 
set by the increasingly smaller dist- 
ance the specimen bends before it 
cracks. 
(To Be Continued) 
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approximates that of pure copper. 
The metal has a simple, single- 


phase 


limits 


| strength. 


lows: 


Alpha brass. This, through proper |ing. There is tin in the composi- 
annealing, gives a range of physical | tion of the alloy, which, it is state 
qualities intermediate between the/ed, exerts an effect of increasing 
of elongation and tensile |the tensile strength and ductility 

These limits are as fol- }and resistance of corrosion. 
| Herculoy is available in the form 
Tensile Hlongation| Of Sheets and plates, rolls and 
tacaeal "| strips, rods, bars and shafting. It 
per sq. ir |}may be had die pressed or hame- 
Hot rolled sheets . 68,000 51 |mered forgings, rivets, welding rods 
. 85,000 30 ‘and in ingot form for sand castings. 


Cold rolled sheets 





STUDEBAKER CHAMPIONS 


GO FASTER! 


STUDEBAKER 


out danger. It has 


structure, much like that of 





LAST LONGER! 


85% Stock 


smashes all previous 


be stressed to the yield point with- 
resistence 
shot and yield readily to hot torg- 


to 


SELL FASTER! 


Indianapolis 500-mile records 


..- 102.662 miles an hour! 


HEN Studebaker captured 3rd, 6th and 
13th, 15th and 16th places at Indianapolis, 
the terrific speed required was not important. 
Any competent engineer can “jazz” a car up to 
such a pace. 
But he can’t increase a car’s endurance very 
much. 
So remember-—72 of the best cars tried—40 
started—14 finished—and at the 410-mile mark 


five studebakers were still in the race. (John- 
son threw a tire and was out). At 480 miles 
four Studebakers were running strong. (Kreis 





blew out a tire and hit the wall)—even though 
these two were out with crashes before the fin- 
ish, they still won 15th and 16th places. More 
than $300,000 worth of hand-built racing specials 
had already “folded up” and quit while Stude- 
baker’s $2,500 adapted “family cars” kept plug- 
ging along. 

Cars with endurance such as this must be 
good cars to sell and service! 

What have you got to meet Studebaker per- 
formance ability such as this, when Studebaker 
matches it with Style, Price and Size appeal 
equal or superior to the best you can offer? The 
harder it gets to sell cars, and the more people 
buy on proof instead of mere advertising claim, 
the better the Studebaker dealer’s position be- 
comes. Wire “America’s Friendliest Factory” 
today! 

100% Stock (A. A. A.-Certified) Studebaker 

President Eight Records (A.A.A.-Timed) 

1 mile (standing start) . . . +. 66.63 miles per hour 

1 mile (flying start). . . . . 91.79 “ “ - 

Cae Go sk ee me ee “ “ S 

er. £5 «<a ae ae ee “ " ” 

Se. 426 6s & 23 eee -s “ - 

i eso 6 4-3 «6 ee “ - . 

100 miles. . . . o » ae . ” ° 
30,000 miles. . . .. + « «© + «+ 26,326 minutes 

Also fastest stock car records (official A.A.A.) for 38 
most famous climbs, including: 

Pike’s Peak, Uniontown Hill, Town Hill Mountain, 
Lookout Mountain, Mount Baldy, Rim of the World, Mount 
Washington, Mount Mansfield, Mount Wachusett, Mount 
Holyoke and Fort George Hill. 
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OS HAND BRAKES 
ae SELF ADJUSTING 








No one need ever give the hand brake a thought in 
the STEWART-WARNER BRAKE SYSTEMS. A unique 


Booster Link takes up slack automatically before it becomes in- 
effective and warns when it is time to adjust the foot brake .... 





OPERATION OF 
BOOSTER LINK 


The slots at the end of the brake 
connecting rod slide back and 
forth relative to the connecting 
member of the brake lever, 
every time foot brakes are 
applied. When through wheel- 
brake wear the hand brake 
starts to become ineffective, 
the Booster Link slips into the 
shorter upper slot taking up 
the slack. 


HAND BRAKE ALWAYS EFFECTIVE 


In the Stewart-Warner Brake Systems, 
the hand brake complies with all the 
Federal and State Safety Codes. It 
pulls directly on rear wheels and 
simultaneously through brake dis- 
tributing lever on front wheels. It 
may be applied independently of foot 


brakes, and will be effective even 
should foot brakes become inoperative. 


The unique Booster Link illustrated 
and described gives ample reserve 
even after foot brake has used up all 
reserve through brake liner wear or 
other causes. 


A LIGHT TOUCH ON SETS IN MOTION THE WHICH APPLIES THE 
THE PEDAL— MECHANICAL FOOT— BRAKES 








A slight rocking motion of the foot on the The brake pedal simply sets the power unit in Stewart-Warner Wheel Brakes use only 1, 
brake pedal no greater or harder than that accurate multiplied response to the slightest the parts found in ordinary brakes. Even 
required on the accelerator is sufficient for modulation of foot pressure—thus assuring with the power units, they offer exclusive 
normal braking at any speed. the driver absolute control. advantages offered by no other system. 


An investigation will prove the outstanding advantages of the Stewart-Warner Brake System—in safety and in economi- 

cal installations, maintenance and servicing, for automobiles, trucks and motor coaches of every weight and price class. 

Our engineers are at the command of manufacturers to discuss their braking problems. Stewart-Warner Corporation, 
Brake Division, Chicago, U. S. A.— Detroit Branch, 6050 Cass Avenue. 





10 OUTSTANDING ADVANTAGES OF STEWART-WARNER BRAKE SYSTEMS 


1, The power unit, under driver’s absolute control, harnesses the 
giant force of car momentum to apply these brakes. 

2. Instant Control — Lower Pedal Pressure and Shorter Pedal Travel 
with accurate response. 

3. Greater Available Braking Force, Fewer Adjustments, Greater 
Linkage Travel Reserve. 

4. More Sensitive Brake Control — Finer modulation between maxi- 

mum and minimum pedal pressures. 





. Safer Braking~Accurate distribution of braking force to all four wheels. 

. Simplest of all Brakes to adjust. 

. Safer Brakes on curves Positively no interference with steering. 

» Simplest to Install and to Maintain — Only 25% as many parts as in 
other Brake Systems. 

- 17 parts including brake lining in each front wheel — only 14 parts 
in rear wheel. Parts interchangeable. 

10. Self-adjusting Hand Brake — Has automatic Booster Link take-up. 


So SNOW 












